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Abstract

This study aimed to Investigate the Impact of Sustainable Customer Relationship Management
(susCRM) on Sustainable Purchase Intention, With Environmental and Social Concern as a
Mediating Variable, in the Context of the Food Industry Sector in Saudi Arabia. A Case Study of
Almarai Company. An Online Survey Questionnaire Was Distributed Through Social Media
Platforms to Collect Consumers' Opinions on the Dimensions of (susCRM) Employed by Almarai and
Their Potential Influence on Their Sustainable Purchase intention. The Study Sample Comprised
(440) Consumers. The Findings Revealed the Validity and Reliability of The Proposed Model,
Demonstrating an Elevated level of Internal Consistency and Stability for all Study Variables. The
Study Further Indicated That 90% of the Variance in Sustainable Purchase Intention Was Explained
by the Dimensions of (susCRM), Mediated by Environmental and Social Concern. This Highlights
the High Efficiency of the Proposed Model.
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